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The structure of a market outlines the relationship between the buyers and the sellers, the sellers themselves, the buyers themselves, and even the government (Selvarajan et al., 2020). A market structure is defined according to the commodity being sold and the extent to which the product has been differentiated, the difficulty or ease with which a new entity can enter the market and exit, the way the market shares are distributed among the firms in the market, the number of firms in the market, the way sellers relate and the price setting and quantity determination in the market. Different countries have different market structures and there is a possibility of a single country to have more than one market structure. There are four major market structures which are the monopoly, pure competition, oligopoly, and monopolistic market (Fahmy et al.,2020). The monopoly kind of market is characterized by the existence of a single firm that is in control of the whole market. This firm produces products solely and the product has no close substitutes. The market power possessed by the firm is high since alternatives do not exist. Due to this power, the monopolists reduce output often and increase prices thus earning more profits. The existing firm also blocks entry and exit to the market since it enjoys economies of scale and government regulations.  
The pure competition market allows for free entry of new firms into the market and free exit of the already existing firms (Chebab et al., 2020). The market has a large number of both sellers and buyers besides many goods and services. The products sold in the free competition market are not differentiated and have very close substitutes. It is upon the buyer to choose a commodity that satisfies their utility. The price that is charged in the market is determined by the interaction of the amount supplied and demanded.   The monopolistic market is characterized by many small firms that compete against each other. The products sold in monopolistic markets are similar but with higher differentiation. The oligopoly market has limited competition since the firms are few. The firms can decide to compete with each other or collaborate depending on the number of profits earned by each move. There is difficulty in the entrance of new firms and the products sold can be differentiated or homogenous. The profits, prices, and production levels are influenced by seller-buyer relationships.
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The major areas that the government of Oman has developed are the internal trade sector and artisan industry (Chebab et al., 2020). In the internal markets, most of the sellers supply agricultural products that include bananas, dates, and limes. Some of these products are imported from the international markets since the land is not fertile enough to support large production. The prices in these markets are determined by the amount of the goods demanded in the market and the available supply. Sometimes the goods imported from external markets are highly-priced due to the import duty and transportation costs. The commodities imported from markets that have a comparative advantage tend to be cheaper than the locally produced commodities. The government has intervened with measures like subsidizing the local production to cut the costs incurred in the process. The subsidize makes the goods cheap hence attracting a higher demand. To control the entry of new firms to the market and the exit, the government enforces regulations like long registration processes and strict requirements. The government of Oman also sets price floors to protect the suppliers of goods and price ceilings to protect consumers from exploitation. 
The country also has monopoly markets like the Oman distributors of spare motor vehicle parts supplied by a Japanese dealer (Kalim et al., 2020). The dealer intentionally holds the supply of the spare parts and the prices increase beyond the market set prices. The Oman government is fighting the monopoly markets due to their exploitative nature through measures like the Competition Law passed and enforced in 2014. The law seeks to control the product prices charged by monopolies and quantities they supply to the market as well as eliminating dominance. It advocates for joint ventures and mergers to seek clearance before being established. The law also discourages collusion on tenders and bids, actions that obstruct and discourage market players, selective buying and selling, and market distinction.  
The development of the artisan industry has also contributed to the growth of the Oman economy (Shahrukh et al, 2020). The efforts of the government in this sector include offering subsidies to the traders to enable them to produce their products cheaply hence selling them to consumers at affordable prices. The government is also discouraging importation of similar products from other countries in a bid to protect the infant factories from being eliminated from the market due to high competition from imported goods. The artisan industry affects the agricultural sector directly. Most of the farm tools are obtained from the artisan operators (Kalim et al., 2020). Most of the Oman citizens are either farmers or artisans. For the government to improve the living standards of its people and reduce the poverty levels, it is developing the two sectors hence increasing the income earned by the workers. 
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Businesses should keenly look at how their practices and business agreements apply the law thus take approaches that are cautious to avoid potential risks. The businesses should review both new and existing commercial agreements and arrangements. They should produce a compliance manual or even set up training camps for employees. The government should put measures that will enable businesses to thrive. Consumers should be exposed to conditions that allow them to act rationally.
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